Creating Effortless Employee

and Consumer Experiences

DELIVER A FRICTIONLESS, OMNICHANNEL EXPERIENCE TO CUSTOMERS
BY SEAMLESSLY CONNECTING EMPLOYEES TO BOTH SHOPPERS AND EACH OTHER
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Priorities for Contact Center/CX Teams this Year ©®

46% Improving offering in digital channels (chat, mobile, social, etc)

28% Connecting contact center/CX with
other departments

12% Implementing new contact
center/cloud solution
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